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Abstract

The purpose of this research is to study 1) the importance of the 12 P's
marketing mix; The results showed that the importance level of the 12 P's marketing
mix was very high (= 3.94, S.D. = .517) 2) To study the relationship of the 12 P's marketing
mix that affects the choice of food delivery service to order food through the application
at a high level (= 3.95, S.D. = .817) This study used a sample of 385 people using a
convenient randomization method. The tool used to collect data is online
questionnaires. Analyzing data with descriptive statistics, it was found that the
relationship of the 12 P's marketing mix to the choice of food delivery service to order
food through the application. There was a relatively high correlation (R = .825), with
variables explaining the variability in decision making to use the food delivery service to

order food through the application (67%).
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